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Tata Steel branded business to grow at
10 in FY'20

Kolkata, Mar 6 (PTI) Tata Steel expects its branded steel sales to retail and MSME sector
to grow by 10 per cent in the current fiscal, amid slowdown in the economy, officials
said on Friday. ¥

The company’s branded products, about 4.4 million tonne, are sold through distributors
and dealers network. Consumption is almost equally distributed among both

retail and MSMEs. 3

"Our branded steel business is growing at 10 per cent even though the sector 1s expanding
by only 5 per cent," Tata Steel chief marketing and sales (branded products) Sanjay S
Sahni told PTL

"We will finish the year with a 10 per cent growth in FY'20 and we expect similar growth
in the next year also," he said.

He was speaking on the sidelines of Manufacturing & MSME Conclave, organised by
The Bengal Chamber of Commerce.

Approximately 8,000 Tata Steel MSME customers consume 2.4 million tonne of steel per
year.

Sahni said the total distributed (branded) steel business is worth Rs 20,000 crore and the
company 1s continuously deepening product portfolio to suit'customer

demand. "We will be adding three more products in the coated segment as the demand is
rising," he said.

Sahni said the coronavirus scare should end by March.

Tata Steel offers hosts of brands for retail and

MSMEs. :

The company also offers a platform for finance and supply chain planning fort MSMEs.
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Tata Steel branded business to grow 10% in
FY20

Consumpiion is almost equally distributed among both retail and MSMEs. “Our branded
steel business is growing at 10 per cent even though the sector is expanding by only 5 per
cent,” Tata Steel chief marketing and sales {branded products) Sanjay S Sahni said.

PTl | Last Updated: Mar 07, 2020, 07.50 AM IST

Kolkata: Tata Steel expects its

branded steel sales to retail and MSME
ctor to grow by 10 per cent in the current

: fiscal, amid slowdown in the economy,

_ officials said on Friday.

The company's branded products, about 4.4
million tonne, are sold through distributors
and dealers network.

Approximately 8,000 Tala Sieef MSME customers Consum ption is almost equa!y-dish’ibuled

consume 2.4 miffon tonne of steel per year.

among both retail and MSMEs. “Our branded

: steel business is growing at 10 per cent even
though the sectoris expandmg by only 5 per cent.” Tata Steel chief marketing and sales
{branded products) Sanjay S Sahni said.

“We will finish the year with @ 10 per cent growth in FY'20 and we expect similar growth in
the next year also,” he said. He was speaking on the sidelines of Manufacturing & MSME
Conclave, organised by The Bengal Chamber of Commerce.

Approximately 8,000 Tata Steel MSME customers consume 2.4 million tonne of steel per
year. :
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“Tata Steel branded business

will grow at 10%in FY’20’

PRESS TRUST OF INDIA
Kolkata,Marché

Tata Steel expects its branded

steel sales to retail and MSME sec-
tor to grow by 10 per cent in the
current fiscal, amid slowdownin
the economy, officials said on
Friday.

The company’s branded
products, about 4.4 million
tonne, are sold through distrib-
utors and dealers network.

Consumption is - almost
equally distributed among both
retail and MSMEs.

“Our branded steel business is
growing at 10 per cent even
though the sector is expanding
by only 5 per cent,” Tata Steel
chief marketing .and sales
(branded products) Sanjay S
Sahni told P11. “We will finish the
year with a 10 per cent growth in
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FY'20 and we expect similar
growth in the next year too,” he
said.

He was speaking on the side-
lines of Manufacturing & MSME
Conclave, organised by The
Bengal Chamber of Commerce.

Approximately 8,000 Tata
Steel MSME customers consume

‘14 miliion tonne of steel per.

&Sahmsald the total distributed

randed) steel business is worth

%20,000 crore and the company
is deepening product portfolio
to suit customer demand. “We
will be adding three more
products in the coated segment
as the demand is rising,” he said.

Sahni said the coronavirus
scare should end by March. Tata
Steel offers hosts of brands for re-
tail and MSMEs.
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~ Govttoink agreement with
'STEP to boost MSME sector

SOUMITRA NANDI

KOLKATA: In a significant
stride towards providing has-

. sle-free solutions to problems

.faced by medium, small and

micro enterprises (MSMEs) in

the state, the Mamata Baner-

jee government will soon sign
an agreement with Science and
Technology Entrepreneur’s
Park (STEP) at IIT Kharagpur.

The, MSMEs will have the
platform of putting up prob-
lems related to technology
and STEP will be ready thh
solutions.

“The MSMEs in the state
should develop their human
resources and also go for tech-
nical up-gradation to ensure

 that their products get better

acceptance in the market and
their earnings go up. STEP at
[T Kharagpur has a state of
the art laboratory and it will
be helping them out with tech-
nology solutions,” said Rajesh
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Pandey, Pnncxpal Secnetary of
State MSME department on
the sidelines of the 4th Manu-
facturing & MSME Conclave
and MSME Award organised
by Bengal Chamber. ‘
The entrepreneurs will put
up their problems in the state
government portal and STEP
will came up with solutions.
The de t is in talks

with IIT Kharagpur and is’
_hopeful that things will be

finalised in one or two months.

A senior official of the
department said that the
department is holding talks
with Spencer’s to offer a better
marketing platform for some

quality products thatare being ~

produced in different parts of
North Bengal. These products
include Tulsi juice, honey, car-

damom, mushroom, broom-

sticks to name a few.
“We want Spencer’s to pur-

chase the products directly .
“from the producers and sell

L3

them at the:.r stores,” the offi- -

cial said.

Talks are also on with
e-commerce platforms so that
these products can be sold
through these platforms too.

Textile products under the
. brand like Manjusha, Tan- -
‘tuja are already being sold in
- e-commerce platforms and the

demand is reasonably good.
‘The department has already
identified the problem areas

associated with MSME through -

their general managers in all
the districts. The problems lie
in the product itself, in equip-
ment, in packaging and some
other areas.

like Purulia mask, Sitalpati
of Cooch Behar, the mats of

‘Sabang, and the differenthand-

icrafts at Junglemahal will have
a much greater export potential
with technological intervention
and better packagmg, the offi-
cial added
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Tata Steel branded business to grow at 10% in FY"20
W] P Jin

Kolkata, Mar 6 (PTI) Tata Steel expects its branded steel sales to retail and MSME sector to grow by 10 per cent in the cumrent fiscal,
amid slowdown in the economy. officials said on Friday.

The company"s branded products, about 4.4 million tonne, are sold through distributors and dealers network.
Cmswnptiori is almost equally distributed among both retail and MSMEs.

"Our branded steel business is growing at 10 per cent even though the sector is expanding by only 5 per cent," Tata Steel chief
marketing and sales (branded products) Sanjay 8 Sahni told PTI.

"We will finish the year with a 10 per cent growth in FY"20 and4ve expect similar growth in the next year also,” he said.
He was speaking on the sidelines of Manufacturing & MSME Conclave, organised by The Bengal Chamber of Commerce.
Approximately 8,000 Tata Steel MSME customers consume 2.4 million tonne of steel per year. »

Sahni said the total distributed (branded) steel business is worth Rs 20,000 crore and the company is continuously deepening product
portfolio to suit customer demand.

"We will be adding three more products in the coated segment as the demand is rising,” he said. Sahni gaid the coronavirus scare
should end by March.

Tata Steel offers hosts of brands for retail and MSMEs.

The company also offers a platfc;r‘m for finance and supply chain planning fort MSMEs. PTI BSM SEN SBN
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Tata Steel
branded biz to
grow at 10%
in FY’20

Its branded products,
about 4.4 million tons,
are sold through dis-

tributors and dealers
r_letwork
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KOLKATA, § MARCH

Tata Steel expects its brand-
ed steel sales to retail and
- MSME sector to grow by 10
percentinthe current fiscal,
amid slowdown in the-econ-
omy, officials said today.

- The-eompany's branded —
products, about 4.4 million
tons, are sold through dis-
tributors and deglers net-
work.

Consumption is almost
equally distributed among
both retail and MSMEs.

“Our branded steel busi-
nessis growingat 10 percent
even though the sector is
expanding by only 5 per cent,”
Tata Steel chief marketing
and sales (branded products)
Sanjay S Sahni said.

“We will finish the year with
alOpercent growthin FY'20
and we expect similar growth
inthe next yearalso,” he said.

He was speaking on the
sidelines of Manufacturing &
MSME Conclave, organised
by The Bengal Chamber of
Commerce. :

Approximately 8,000 Tata
Steel MSME customers con-
sume 2.4 million tons of steel
peryear. Mr Sahnisaid the total
distributed (branded) steel
business is worth Rs 20,000
crore and the company is
continuously deepening
product portfolio to suit cus-

106d,t tomer demand. 2445 2766
new al “We will be adding three
more productsin thecoated TMatterpr.com

!(OI kata segment as the demand is ris-
. I N C ing” he said. Mr Sahni said Tatterpr.com
the coronavirus scare should
end by March.
Tata Steel offers hosts of
brands for retail and MSMEs.
The company also offers
aplatform for finance and sup-
ply chain planning fort
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Kolkata, Mar 6 () Tata Steel expects its brandedsteel sales to
retail and MSME sector to grow by 10 per centin the current
fiscal, amid slowdown in the economy, officialssaid on Friday.

The company's branded products, about 4.4 milliontonne, are
sold through distributors and dealers network.

Consumption is almost equally distributed among bothretail
and MSMEs.

"Our branded steel business is growing at 10 per centeven
though the sector is expanding by only 5 per cent," TataSteel
chief marketing and sales (brande& products) Sanjay SSahni
told .

"We will finish the year with a 10 per cent growth inFY'20 and
we expect similar growth in the next year also," hesaid.

He was speaking on the sidelines of Manufacturing &MSME
Conclave, organised by The Bengal Chamber of Commerce.

Approxirﬁateiy 8,000 Tata Steel MSME customers consume2.4
million tonne of steel per year. ¢

Sahni said the total distributed (branded) steelbusiness is

"We will be adding three more products in the coatedsegment
as the demand is rising," he said.Sahni said the coronavirus
scare should end by March.
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