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Kolkata: Japanese companies
in India are mostly catering (o
the domestic market here un
like in south east Asia and even
Bangladesh, where the faciliti-
es are being used for exports.
The companies from the Land
of Rising Sun can gradually tar-
oet the global market from India
making it a hub, feels Jetro di-
rector general T Suzuki. He was
speaking at a webinar organi-
sed by Bengal Chamber of Com-
merce and Industry (BCC&I)
here in the city on Thursday.
According to Suzuki, India
is a key market for Japanese
companies and would be a ma-
jor focus in the coming years.
He pointed out that there are
1,454 Japanese companies ope-
rating in India. “Japanese com-
panies in India aremostly doing
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domestic sales unlike many
other countries,” he added.

The Jetro DG added that in
India only 14.8% of the Japane-
se companies business is ex-
portoriented where in Viet-
namlltﬁﬁa%.“lnﬁ and
some other countries, the go.
mestic consumption anq ey.

portsareproperly balanc
re in India Japanese Cﬂm;lj{;
Jike Honda are now focusing on
export from here," he added.
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